
 Ouse Washes Landscape Partnership scheme: Target Audience 

 
The HLF’s definition of an audience is ‘a group of people with identifiable characteristics who may be involved with your heritage now or who could be 
involved in future’. Building on the Stage 1 bid’s research and additional Audience & Access work, the OWLP has defined its target audiences and what 
action needs to be undertaken to better engage with these groups. 
 
The Ouse Washes LP is directed at all people living in, working in and visiting the Ouse Washes LP area and its surrounding communities. The resident 
population of the OWLP area is approximately 33,000; 95% of the population is white British. The neighbouring towns and cities of Downham Market, 
Littleport, Ely, Chatteris, March, St Ives, Huntingdon and Cambridge have a collective resident population of c237,000. The OWLP will focus its activities on 
key settlements within and surrounding the OWLP area and aims to engage with c5% of the resident population, with a more concentrated effort on the 
local villages within and around the OWLP area. 
 
The below figure shows the eight target audiences for the OWLP scheme. More information about each audience group is provided in the table below, e.g., 
about their life styles, how they are involved with the landscape and what they value about it. It also describes why and how the OWLP scheme will target 
the audience groups identified and what are each target audience’s specific needs to engage them in taking an active part in their local landscape heritage. 
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The eight audience types identified for the OWLP scheme. 
 



Information about each audience group 
 

Target Audience Description Community Quotes (May- Aug 2013) 

People who are 
uninspired by the 
landscape 

As Professor Sir Harry Godwin, the distinguished plant ecologist and pollen 
analyst said in 1932 “Any fool can appreciate mountain scenery; it takes a man 
of discernment to appreciate the Fens.” This audience group is very large and 
the majority of the OWLP inhabitants and those in the surrounding market 
towns fall into this category. A significant percentage of the resident population 
does not currently relate to the OWLP landscape at all. In particular in the 
surrounding market towns the majority of people do not know anything about 
the Ouse Washes landscape and see no reason to go there: ‘I just drive through 
it’ is a common response. This group contains both younger and older people. 
The OWLP landscape is very rarely referred to as ‘beautiful’, but people who 
show an appreciation for the landscape usually refer to its tranquillity, the 
dramatic skyscapes and similar ‘special’ elements of the landscape. However, a 
vast number of people find the area ‘bleak’, ‘flat’ and ‘boring’. As a result, many 
people make the automatic assumption that the area does not have much to 
offer them. There is a clear need for the OWLP to make this landscape more 
‘interesting’ for this audience group. The OWLP scheme aims to draw people in 
through fun and engaging events, in the process making people more aware of 
the landscape’s interest and its unique heritage: a positive initial engagement 
with the OWLP landscape’s heritage may provide the understanding that there 
is more to be discovered in people’s own backyards than they had realised from 
which might follow a better appreciation of the landscape itself. Through 
community discussions a clear need has also emerged to provide more 
information about ‘things to do’ in people’s area – in this, the OWLP aims to 
link heritage with countryside leisure use and the provision of information 
about new walks and cycle routes. 
 
The above shows a clear need to engage with this audience group. Within the 
scope of the OWLP scheme and its limited resources, however, it is not feasible 
to cover the entire resident population. The OWLP scheme will, thus, address 
those most in need or will work with those that we can form initial links with. In 

 “It’s flat. It seems to lack interest. There’s 
not much to do there” (Over resident) 

 
 “I never really think about where I live, I just 

drive through it” (Welney resident) 
 

 “I don’t find it particularly attractive, 
certainly the lack of trees” (Earith resident) 

 
“Either you like it or you don’t” (Over 

resident) 
 

“You have to be into wildlife and things to 
appreciate this, not that interesting” (March 

resident) 
 

 “You have to discover beauty – it took me a 
few years to realise it is really pretty” 

(Welney resident) 
 
“I think it’s magical when it floods down the 

Gault” (Sutton resident) 
 

“I love the straightness of the drains, the 
obvious artificiality in a natural landscape” 

(Sutton resident) 
 

“It has a unique light intensity and is the best 
place for the sunsets and sunrises” 

(Somersham resident) 
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this, there will probably also be more gain from primarily targeting the local 
communities within and directly surrounding the OWLP area than those in the 
surrounding market towns, although the latter group will also be targeted 
through the OWLP’s direct links with the regional museums, schools and by 
holding events including the conferences and debates in these towns. This 
audience group will be targeted through, for instance, the Digging Environment 
& Ouse Washes Community Archaeology, Manea Community Conservation, 
Ouse Washes Festival Fortnight, Ouse Washes Annual Conference and the Ouse 
Washes Tourism Promotion projects. Several of the other audience groups have 
an overlap with this, major group, but also have additional, specific needs.  

 
“However bad a day you have had the 

minute I start walking along the top of the 
river bank looking out over the washes I feel 
relaxed and better. View is always different 

depending on the seasons” (Sutton resident) 

Young People & Families This audience type contains a high percentage of ‘explorer families’, particularly 
in the southern end of the OWLP area, usually from working families and which 
may also be of an inter-generational nature.  In addition, the Audience & Access 
Planning work has shown that there is a major gap in knowledge and awareness 
of the local history and heritage with younger generations (under 40s) 
compared to the older generations. As such, the OWLP will create strong links 
with schools and other education providers in the area, to ensure that school-
age groups will be targeted. Families and young people are generally very apt at 
finding out what’s on offer around them for which the internet is the prime 
source of information and inspiration, but the information needs to be readily 
accessible. These audiences will be targeted, for instance through the 
Community Warden Scheme, the Digging Environment & Ouse Washes 
Community Archaeology, the Wind, Steam and Diesel for the Ouse Washes, the 
Manea Community Conservation, the Skating around the Fens and the Ouse 
Washes Festival Fortnight projects. 

“The old people will know about it [The 
Washes] but the incomers and youngsters 

couldn’t care less, they haven’t been 
educated about it” (Earith resident) 

 
“[There is a need for] well-marked routes for 
walking (with and without dogs), safe places 

where my children could ride their bikes. A 
nice cafe/tea room and knowledgeable staff 
to educate the family about the wildlife and 

way of life experiences by previous 
generations” (Sutton resident) 

 
“My children kayak on the Ouse, really 

enjoyable” (Denver resident) 
 

“The birds are lovely to see and my children 
love spotting the bugs and lizards. It’s great 

to walk for a few minutes from my house and 
I’m in the countryside” (Bluntisham resident) 

 
“[I like] pond dipping, being on a boat, walks 
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along the river” (Sutton resident; child) 

Incomers  & New 
Communities 

Particularly in the south of the OWLP there has been extensive growth in 
population and new housing provision. This will continue in the near future and 
will include entire new settlements such as the planned Northstowe 
development north-west of Cambridge and which will be just south-east of the 
OWLP area. As a result, many people have moved into the area relatively 
recently: these people are likely to have limited knowledge of the area in which 
they now live, having chosen to live there usually for pragmatic, economic 
reasons rather than an appreciation of the landscape itself. There is a clear 
overlap with the previous audience group in terms of people and their needs. 
These people express a clear need for more green space access. This is in the 
shape of more casual access to the countryside and the waters in the area, for 
practical purposes such as dog walking and especially at weekends for 
recreation and relaxation purposes. A second need expressed by this group is 
for interesting daytrips in the area. This group is willing – and currently does so 
– to travel further afield for a ‘good day out’ which has a mixture of interest for 
the whole family, provided basic facilities such as toilets, cafes and 
interpretation centres are also catered for. This audience will be targeted, for 
instance through the Ouse Washes Volunteer Training & Marketplace, Giving 
Nature a Home at Fen Drayton Lakes, the Great Ouse Wetland Engagement, the 
Wildlife Friendly Farming & Community Engagement and the Destination 
Denver: Improvements to Denver Sluice Complex projects. 

“I don’t think many people know about [the 
Ouse Washes]. I didn’t know a thing about it 

until moving here a year ago” (Colne 
resident) 

 
 “Not enough advertising about what is 

there. Better facilities for families i.e. toilets 
and baby changing [needed]” (Bluntisham 

resident) 
 

“It [the Ouse Washes area] is a piece of 
green space in a country which is rapidly 
growing and developing” (Somersham 

resident) 
 

“I have tried walking in some places and 
can’t” (Willingham resident) 

 
“In this day and age to encourage visitors 

you need a visitor centre with good facilities; 
toilets, refreshments and information – it is 
what people expect” (Somersham resident) 

Heritage Supporters This audience group contains a diverse range of community groups who already 
support heritage activity in the area, such as local history and archaeology 
groups, bird watchers and other nature lovers, and art groups. These groups 
wish to be good custodians of the fens and its unique heritage. Further 
encouragement and help with taking a leadership role in heritage activities may 
benefit this group. The OWLP scheme aims to target this group by providing 
new opportunities for further engagement with the local heritage through new 
volunteer opportunities and grant options for additional small-scale community 
projects such as research and information dissemination. This group will be 

“I love it all. The flatness with the beautiful 
sky-scapes. The history. The waterways” 

(Denver resident) 
 

“I enjoy finding out about the history of 
places” (Boater, Denver Sluices) 

 
“I come up here 365 days a year” (Fen 

Drayton Lakes, local wildlife enthusiast) 



Target Audience Description Community Quotes (May- Aug 2013) 

targeted through, for instance, the Ouse Washes Volunteer Training & 
Marketplace, Community Heritage Fund, Community Kite Aerial Photography, 
Ouse Community Murals, Barn Owl Recovery, Hidden Story Trails: Virtual 
Geocaching Trails, Skating around the Fens and the Fen Folk, Legends & Heroes 
projects. 

 
“Old airfield at Mepal is very interesting. I am 

interested in the names of the old 
droves/paths e.g., the Rushway, and the 

story of King John’s lost gold in the washes” 
(Manea resident) 

 
“[I use the Ouse Washes area for:] 

Occasional visit to a farm on the Washes 
near Mepal; photography and collecting 

feathers for my A level art project; Blackberry 
picking; I spotted kingfishers, herons, swans, 

goldfinches and dragonflies; also went to 
watch fen skating at Sutton Gault” (Mepal 

resident) 

Farmers and landowners This group consists of local farmers and other landowners, including the 
conservation organisations that own and/or manage large tracts of wetlands in 
the area. Amongst these, some people have concerns regarding trespass or 
damage to the land and habitats and may also be averse to providing more 
public access to the Ouse Washes landscape. A certain proportion of the 
‘Heritage Supporters’, most notably conservation-minded people, especially 
bird watchers, as well as some of the users such as some fishermen, also share 
the concerns of this group. Some of them value the solitude and tranquillity of 
the landscape and are concerned that its ‘specialness’ could easily be lost. This 
typifies some of the conflicts over land use in the OWLP area. This audience 
group could benefit from sharing their perspectives on land use and actively 
discussing how public access and tourism promotion could best be balanced 
with conservation and restoration work, and farming practices. These groups 
will be targeted through, for instance, the Barn Owl Recovery, Species 
Identification & Monitoring, Ouse Washes Annual Conference, Managing the 
Ouse Washes in the Future, and Wildlife Friendly Farming & Community 
Engagement projects. 

‘It is fine as it is’ (Downham Market resident) 
 

“On the whole the less visitors the better – 
less damage to the wildlife” (Willingham 

resident) 
 

‘We used to be able to wander all over it but 
then got chased off’ (Welney resident) 

 
“[...]The landscape looks very much like 

private land used for agricultural or other 
purposes and so it is not clear where we can 

get out of a vehicle or other and roam 
without fear of being challenged” (Downham 

Market resident) 
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Deprived Communities A considerable proportion of the population in the northern part of the OWLP 
area, in particular within the Norfolk and Fenland District areas, face 
deprivation. These groups often lack the opportunities and means to participate 
with their surrounding heritage. A small section of this audience type does, 
nevertheless, show an interest. The OWLP will target the latter group by making 
inroads into the traditionally harder to reach local communities through 
strengthening the contacts we have made with established local interest 
groups. These audiences will be targeted, for instance through the Ouse 
Washes Festival Fortnight, the Manea Community Conservation, the 
Community Warden Scheme, the Ouse Community Murals and Ouse Washes 
Tourism Promotion projects. 

“The fenland village in which I live has to deal 
with the problems of rural depopulation, 

deprivation, appalling public transport and 
lack of infrastructure before it even thinks 

about heritage” (Somersham resident) 
 

“We could have a nice circular walk that 
takes you down to the river and this would 

help relieve the stresses of modern life” 
(Sutton resident) 

 
“It is very isolated unless you have a car” 

(Somersham resident) 

Migrant Communities Migrants often have difficulty creating meaningful relationships with 
established communities. The OWLP scheme will target this group in two ways: 
it will make the area more accessible for migrant workers and their families 
through active participation of migrant workers in a series of OWLP projects, 
primarily through the intervention of the Rosmini Centre: volunteering and 
close links with several projects within the OWLP scheme; helping out with 
project delivery and translation services for a range of projects will be part of 
this. Secondly, the OWLP will target migrants by creating opportunities for 
community interaction, thereby breaking down real and perceived barriers 
between this group and more established residents, and working towards 
greater community cohesion. Migrants will be targeted, for instance through 
the Migrant Links, Tales of Washes, Wildfowl & Water, the Ouse Washes 
Volunteer Training & Marketplace and the Ouse Washes Festival Fortnight 
projects. 

“I like the Englishness of the countryside. [I 
am]White English and proud of it!” (Ten Mile 

Bank resident) 
 

“Vermuyden did it [created the Washes] and 
used French prisoners of war” (Earith 

resident) 

Visitors Visitors and tourists, both from the local area and those from further afield, 
have expressed that they need more and better information about the area and 
its heritage, and a more coordinated and targeted approach across the OWLP 
landscape area. The OWLP will work across the area by providing a coordinated 
approach to the destination marketing of the area, with close cooperation 

“I think it is unique but it would be far better 
if people knew about it and opening up 

would attract more people” (Over resident) 
 

  “Except for a very few places, such as 
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between partner organisations, especially those with venues at key tourist hubs 
in the area, to jointly promote the heritage of the OWLP landscape and each 
others’ work. The OWLP scheme will also work closely with the local 
authorities’ tourism boards & staff, and target and train up local tourism 
business providers to provide a better and more coordinated tourism offer. This 
group will be targeted through, for instance, the Ouse Washes Tourism 
Promotion, Giving Nature a Home at Fen Drayton, Destination Denver: 
Improvements to Denver Sluice Complex, Ouse Washes Festival Fortnight, Ouse 
Community Murals, Great Ouse Wetland Engagement, and the Wind, Steam 
and Diesel for the Ouse Washes projects. 

Welney or Stretham pump, there isn’t much 
specific to do. There isn’t much information 

either” (Bluntisham resident) 
 

 “A cycle way along the river bank could open 
up the whole area as it would then link in 
with the Guided Busway, Cambridge and 

Huntingdon and make a really good and very 
unique view of the area” (Over resident) 

 
 “Denver Sluice is a lovely place to take 

visitors as part of a tour of the local area, 
e.g., including Denver Mill, Denver Church 

and the pub” (Ten Mile Bank resident) 
 

“The washes needs to be made much more 
distinctive so you know when you are in the 
Ouse Washes [...] It should be a local ‘brand’ 
that all local people are proud of and identify 

with” (Sutton Gault resident) 
 

‘’We need more points of interest marked 
and presented, with good information. These 

could be historical, environmental or 
businesses – for example, farm visits; links to 

people producing food, craft, art; cultural 
events; wildlife trails. We also need more 

circular footpaths, with information sheets’’ 
(Somersham resident) 

 


