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Ouse Washes Landscape Partnership Scheme - Conference: 

‘Finding Character and Audiences’ 

Held on 5 September 2013 at The Maltings, Ely 

Feedback Report 

 

The Conference ‘Finding Character and Audiences’ was organised by the Ouse Washes Landscape 

Partnership (OWLP) scheme’s central team at Cambridgeshire ACRE. It was made possible through a 

development grant from the Heritage Lottery Fund. 

This conference was well-attended, with 61 participants from 36 different organisations, with 

representatives of local community groups, regional and national organisations, together 

representing most interests in the landscape. 

 

About this report 

This report: 

1) Presents a summary of the information gained from all stakeholders who participated in the 

workshops and other means of feedback given at the OWLP conference; 

2) Shows how the OWLP scheme will use this information during the OWLP’s further development 

and delivery and how the feedback will be incorporated into the scheme’s legacy planning. 
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Aims of the OWLP conference 

The Conference ‘Finding Character and Audiences’ was organised for the following reasons: 

1) To provide everybody involved or interested in the OWLP scheme with an update on the latest 

developments towards the partnership’s stage 2 bid; 

2) To share the results of the Landscape Character Assessment and the Audience & Access 

planning work commissioned during the OWLP’s development phase. The main presentations 

given were by: 

- Kate Collins, Sheils Flynn: ‘Ouse Washes LP: Landscape Characterisation and Future 

Management Guidance’; 

- Rachael Brown, Cambridgeshire ACRE: ‘Ouse Washes LP: Audience and Access – Barriers and 

Opportunities’. 

3) To discuss the results of the commissioned work through two different workshops: 

- to obtain stakeholder input on ways to overcome barriers to access and engagement; and 

- to obtain stakeholder ideas on improving partnership working across the OWLP area, to 

ensure a lasting legacy for the scheme. 

 

WORKSHOP 1: Overcoming Barriers to Access, Engagement & Learning 

    Part 1: PRIORITISING BARRIERS 

At the start of workshop 1, participants were asked to discuss the barriers to access, engagement 

and learning identified so far, in order: 

- To put the barriers in order of importance, thereby assigning priority to the barriers for the 

OWLP to be addressed; 

- To identify any barriers people feel are missing from the list. 

Although there were some differences between the groups around the different tables, taking the 

‘average’ of all responses led to a clear picture as to what people think are the primary barriers for 

people to access and engagement; these should thus become the OWLP scheme’s priorities, with 

the main barriers highlighted focusing on information provision; tourism promotion; and public 

access limitations: 

Barrier Priority assigned 
(scale 1-5) 

Limited provision of information about the landscape and its heritage 1 

Lack of coherent tourism promotion 2 

Lack of sufficient and varied tourism attractions & amenities in the area 3 

Limited public access points to the landscape 4 

Lack of integrated networks of rights of way, cycle routes and river corridors 5 

Limited local engagement opportunities & heritage events 6 

Socio-economic deprivation: low income and/or low educational attainment 7 

Limited volunteering and training opportunities 8 
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Lack of cohesive management of the landscape 9 

Lack of pride in local area 10 

Limited public transport facilities 11 

Road closures due to flooding 12 

 

The workshop also highlighted some additional barriers - although some could, arguably, be 

included in the above -; the main additional barriers identified are: 

Additional barrier identified Responses in workshop 

Limited number of circular routes  People prefer circular routes close to their settlements. 

 Routes lack links; most are linear. 

Limited access to waterways  Barriers for water recreation are limited – access to 
water, slipways 

Lack of educational resources/ 
school involvement with local 
environment 

 Need for the creation of education packs for local 
schools about the heritage of the area, to be created in 
close co-operation with teachers. 

 Disconnection from local environment. 

Lack of a welcoming infrastructure  
 

 Roads too fast and dangerous. 

 Few crossing points. 

 Flat landscape lends itself to cycling but needs all-
weather paths to enable off-road use. 

Land use conflicts  Seasonal restrictions due to wildlife, shooting, farming 
activity and flooding. 

 Restricted public access to livestock areas. 

 Potential negative attitude of some land owners to 
enabling access. 

Costs of engagement  Cost of transport for schools. 

 Site entrance fees. 

 Cost of admissions is a barrier to events as well as costs 
of transport/fuel. 

Perceptions of landscape & 
heritage 

 Confusion about ‘flat’ landscape. 

 History of regarding the Fens as a ‘strange’ place. 

 Many views are similar. 

 Local perception of what is there: lack of knowledge 
from one end to another. 

 

 

WORKSHOP 1: Overcoming Barriers to Access, Engagement & Learning 

    Part 2: OVERCOMING BARRIERS 

In this workshop, participants were asked the following question: 

‘How could the OWLP scheme help overcome barriers to access, engagement and learning?’ 

A large number of ideas came forward how to address the barriers identified. Some clear patterns 

emerged, with the following elements mentioned particularly often: 
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1. A need to forge strong links with education providers; 

2. A need to forge strong links with local tourism business providers; 

3. A need to provide local empowerment through provision of new volunteering 

opportunities, skills training and other initiatives. 

Barrier How to overcome barrier – workshop responses 

Information provision & Tourism promotion 

 Limited provision of 
information about the 
landscape and its heritage 

 Lack of coherent tourism 
promotion and investment in 
the area 

 Lack of sufficient and varied 
tourism attractions & 
amenities in the area 

 An identity/brand/logo for the scheme would help. 

 Website vital to act as a portal/hub for information. 

 Central website linking to partner sites with distinct 
‘Ouse Washes’ identity. 

 Using IT (e.g. QR codes). 

 Have a clear Promotion Strategy. 

 Media is key to promoting the scheme - Need to start to 
create interest from the word go. 

 Use Social Media: useful to engage younger people; 
cheap, cannot ignore. But: Social Media can get negative 
in responses to events – needs control & management. 

 Involve well known public figures as champions for 
projects and who will engage the media. 

 Get Michael Portillo in to do a TV programme about the 
OW 17thC flood management scheme that is still 
working. 

 Create incentives to access Ouse Washes area - e.g. 
production of informative CD/DVD. 

 Local festivals will be useful for cross-over promotion of 
partners’ sites and work. 

Access & Transport 

 Limited public access points to 
the landscape 

 Lack of integrated networks of 
rights of way, cycle routes and 
river corridors 

 Limited number of circular 
routes 

 Limited access to waterways 

 Limited public transport 
facilities 

 Road closures due to flooding 

 Creation of East/west links is very important. 

 Develop Foot/cycle bridges to link up or make networks. 

 Make public transport available along the lines of the 
Norfolk ‘Coast Hopper’. 

 Mobile touring bus; build on and merge with existing 
functions – e.g. mobile library. 

 Instigate Boat bus/river bus. 

 Need to open up the currently closed to boating section 
of the Old Bedford to 40ft to Earith. 

 Involve local groups: ramblers; Sustrans; Local Access 
Forums. 

Engagement & Education 

 Limited local engagement 
opportunities & heritage 
events 

 Limited volunteering and 
training opportunities 

 Lack of educational resources/ 
school involvement with local 
environment 

 Have links to primary education in place. 

 Have links to the College of West Anglia in place. 

 Adults – via community colleges U3A. 

 Educate people about local area. 

 Develop education materials with schools. 

 Joined up education package(s). 

 Look for links into the National Curriculum and 
opportunities for cross-curriculum work. 

 Volunteering opportunities need to be better advertised 
– there are plenty opportunities but people are not 
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Barrier How to overcome barrier – workshop responses 

looking for them. 

 Volunteering - Needs new projects, which are well 
advertised. 

 Volunteering - people to be given opportunities to 
improve on existing skills. 

 Raise skills base and retain skilled people in the area. 

 Info could be made available re: jobs and training 
through bus service/train stations. 

Communities 

 Lack of pride in local area 

 Socio-economic deprivation: 
low income and/or low 
educational attainment 

 Costs of engagement 

 How to generate pride: branding, events, arts/culture. 

 Useful learning opportunities elsewhere – e.g., Somerset 
Levels are similar but are further along in developing 
pride. 

 Engage with and be the focus for localism agenda. 

 Local ticketing scheme could address cost issue. 

 Take exhibit to hard-to-reach groups or those affected 
by issues such as flooding or costs. 

 Use Parish Councils to engage communities to get more 
influence in decision-making about their heritage; but 
general apathy to get involved needs addressing by 
providing new incentives for people to be passionate 
about managing their place. 

 Building links between Parish Councils. 

Management & Perceptions 

 Lack of cohesive management 
of the landscape 

 Land use conflicts 

 Perceptions of landscape & 
heritage 

 Lack of a welcoming 
infrastructure 

 Need better co-ordination across boundaries; Parish, 
District, County. 

 Link to LEPs (skills, education, training, jobs, growth and 
accessing EU funding). 

 Need to provide views from above; from train, 
microlite/balloon. 

 Engagement in managing the land. 

 

WORKSHOP 1 – WHAT WE WILL DO WITH YOUR FEEDBACK: 

 Alter the order, naming and detailed information of the barriers identified, as drafted for the 
partnership’s Landscape Conservation Action Plan (in relevant sections on the 
‘Context/Consultations’ and ‘Threats & Opportunities’), according to the priorities identified. 

 Finalise logo and put branding/marketing/promotion of the area and its heritage central 
throughout the OWLP scheme. 

 Think about getting well-known people involved to promote the area and its heritage. 
 Use existing information points, e.g. local libraries, as a vehicle for information dispersion. 
 Work closely with tourism business providers and consider the need for additional tourism 

interest on Project Board. 
 Create website which will be flexible in use and can incorporate partners’ information, to 

function as a central OWLP area portal. 
 Actively use a range of Social Media to reach a wide audience. 
 Provide for events and activities to highlight and promote local access opportunities on land 

and water. 
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 Work with partners to find new and improved access opportunities on land and water. 
 Promote potential business opportunities to create additional access links. 
 Highlight volunteering and training opportunities with local people. 
 Work with partners to create new and exciting volunteering and training opportunities. 
 Work closely with educational providers for both school children and adults, and consider the 

need for additional educational interest on the Project Board. 
 Change perception of ‘boring’ landscape by stimulating the creation of new views from 

surprising angles – using e.g., kite aerial photography, microlight or helicam imagery; consider 
incentives such as photography or video competitions. 

 Actively seek learning opportunities from other landscapes, LP schemes and partners within 
the partnership. 
 

 

 

 

WORKSHOP 2:  Strengthening Partnership Working 

     Part 1: ‘WHAT CAN YOU OFER THE PARTNERSHIP?’ 

Participants were asked to write down one thing they – as an organisation and/or as an individual - 

could bring to support the partnership. This resulted in a large number of suggestions showing that 

people and organisations are keen to be actively involved in the OWLP scheme, helping the scheme 

to further develop and work towards a sustainable legacy. Amongst the many responses, the 

following featured regularly: 

 Promotion of the OWLP scheme 

 Tourism promotion/ Promotion of the OWLP area 

 Expert Advice 

 Evidence provision 

 Local reporting 

 Knowledge of local area 

 Access to research materials 

 Access to contacts 

 Communication links with other organisations 

 Contact with farmers/ local businesses 

 Joint promotion of events 

 Engagement with local primary schools 

 Adult education 

 Political support 

 Funding advice/ Help with securing funds 

 Lessons from similar projects 

 Host for events 

 Encourage volunteering/ creation of volunteer groups 
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WORKSHOP 2:  Strengthening Partnership Working 

    Part 2: IMPROVING PARTNERSHIP WORKING 

In this workshop, participants were asked the following question: 

‘How could the OWLP scheme improve partnership working thereby ensuring a sustainable legacy 

for the Ouse Washes landscape? 

A range of ideas were put forward to ensure a stronger partnership and the development of a clear 

legacy for the OWLP scheme: 

How to improve 
partnership working & 

develop sustainable legacy 

Workshop responses 

Function as central 
‘information bank’ 

 Strong leadership is important and to identify key objectives. 

 Be central to Communication ↑↓→. 

 Ensure effective ways of passing information across to partners. 

 Coordinate practical info and publicity of the area. 

 Find out who’s who at key/ national organisation and 
landowners. 

 Find out what other skills people in partnership have. 

 Establish needs of stakeholders and locals. 

 Collate information about: access, landscape plans, advice, local 
farmers, farmers’ markets, local food and facilities. 

 Collate and distribute visual products: photos, presentations for 
people to use/ Use helicam. 

 Identify and promote Destinations. 

 Align naming of area – lack of consistency across boundaries and 
organisations is difficult for visitors, especially interchangeable 
use of ‘Ouse Washes’ and ‘Hundred Foot Washes’. 

 Use Ouse libraries more as a point for tourist information; extend 
this to other public spaces and pubs. 

 Need for better educational opportunities and links.  
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How to improve 
partnership working & 

develop sustainable legacy 

Workshop responses 

Be practical and creative  Use partnership to keep ideas/strategies practical. Make sure to 
use specialist knowledge available to ensure this. 

 Use of specialist knowledge is out there - need to tap into this 
and spread this information out to promote better 
understanding. 

 Develop practical forum run by local communities. 

 Promotion and marketing are KEY to success: Agencies/ business 
to business; Business to locals; locals to locals. 

 Telling the story and the development of the land /manscape is 
the way to get people to appreciate it. 

 Get people enthused and passionate about the landscape 
through its own recognised art work (e.g., Bill Blake). Night skies 
and big skyscapes are a recurring theme; also focus on Dawn & 
Dusk and seasonal differences to capture highlights of the 
landscape. 

Engage local people & 
schools in promotion and 
management of OWLP area 

 Parish Councils along route to be involved - need to have them 
ONSIDE and supported. Periodic re-engagement – to enthuse the 
Parish Councils. 

 Take account of politics, especially on local scale. 

 Getting local people involved: Parishes and local commercial 
business - Volunteering opportunities. 

 Local community groups- enthuse and empower – very local to 
maintain and monitor. 

 Skills legacy to encourage more local fundraising and project 
management/ delivery – establish local pools of skill that local 
people could go to. 

 Getting local people on board is key to ensuring that local 
businesses are kept alive + worked on. 

 Engage with large growers, farmers and smallholders to ensure 
that contact is re-established with rural groups. 

 Use farmers to promote tourism. 

 Local people going into schools and talking to them. Telling the 
history. Important volunteer work (supported). 

 Go into schools with enthusiastic stories + positive engagement. 

 Use of education – syllabus – beyond the local area; local studies 
with kids at school to learn about local facilities and heritage. 

 Develop Project pack - develop for teacher to go into school. 

 Local events/ networking linked to landscape areas. 

 A driver- local project funding- make relevant to local people. 
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How to improve 
partnership working & 

develop sustainable legacy 

Workshop responses 

Create cross-organisational 
links & Extend partnership 

 (Need for) Drivers with added value to get partners together. 

 The next phase is to capture the enthusiasm in the room to keep 
the project moving forward in a positive way. 

 Not sure we have practical strong shared vision of what OWLP is 
trying to achieve- apparent in workshops. 

 Develop clearer identity for the area/ Extend branding. 

 Overarching partnership – Environment Agency is (a) key 
coordinator – subgroups and overarching objectives. 

 Building links with/between Parish Councils. 

 Development of OWLP ‘Passport’. 

 Involve someone with curriculum development experience (links 
to National Curriculum). 

 Involve Museums Service Education Officers. 

 Need to continue contacting potential partners – just because 
they haven’t responded yet does not necessarily mean that they 
aren’t interested. 

Link to related agendas, 
partnerships, projects and 
initiatives 

 Links to LEP agenda based on water use, management, 
abstraction + flow; collaboration with farmers, Anglian Water, 
Middle Level Commissioners, Reservoirs and Flooding. 

 LEP Influencing- New Anglia- Greater Cambridge / Greater 
Peterborough. 

 Work with Fens for the Future on benefits to local businesses. 

 Links to climate change and environmental impacts are of 
interest to people not just in the immediate area (e.g. Bedford). 

Link to and promote local 
businesses 

 Economic development; Leisure and tourism are key. 

 Need to promote a sense of living landscape- support local farms 
–people to support farm shops etc. 

 Encourage local facilities and business from the local towns 
around the Ouse Washes. 

 Invite local business in surrounding area to get involved. 

 Highlight increased opportunities for local enterprise. 

 Skipper for electric riverboat co. (St Ives): visitors go now 
upstream and show off the landscape, but this venture could be 
expanded downstream. 

Address potential land use 
conflicts 

 Communication with partners essential in managing potential 
conflicts. Important to highlighting shared aims and objectives. 

 Partnership between landowners/conservationists. 

 Conflicts between fishermen and boaters/ Wildlife - caution/ 
concerns about public access/ Problems with cooperation of both 
landowners/ occupiers and visitors. 

 River bank tops - walks- a challenge for maintenance. 
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How to improve 
partnership working & 

develop sustainable legacy 

Workshop responses 

Think long-term & Funding 
Strategy 

 Ensure no loss of partnership after 3 years. 

 Instigate Legacy Partnership Forum (before scheme ends). 

 Marketing Strategy Approach, attracting partners in creating the 
sustainable legacy for the future. 

 Needs some continued funding. 

 Continue salaried post beyond 3 years – who to pay for this? - 
would require a salaried post/ Need a FT post- CACRE immediate 
answer and interns? – Mutually beneficial. 

 

WORKSHOP 2 – WHAT WE WILL DO WITH YOUR FEEDBACK: 

 Refine the partnership’s Landscape Conservation Action Plan’s draft ‘Legacy Planning’ section 
to reflect the ideas generated through this workshop. 

 Function as central OWLP information ‘database’, collating expert information and 
redistributing this across the partnership and local communities. 

 Tap into existing specialist knowledge. 
 Encourage and strengthen partnership working across existing boundaries. 
 Build links between parishes and between different community groups with shared goals 

across the OWLP area. 
 Continuously work on expansion of the partnership. 
 Maintain ongoing links with all related partnerships, initiatives and projects. 
 Forge strong links with LEPs, to align objectives and seek funding sources.  
 Tap into local events for networking. 
 Actively engage local community groups, local businesses and volunteers in the delivery of the 

OWLP scheme and in opportunities for ongoing maintenance & management. 
 Provide local empowerment through increasing local skills base - provision of new 

volunteering opportunities, skills training and other initiatives. 
 Encourage partners to develop new volunteering opportunities and volunteering 

opportunities and groups. 
 Actively collate and redistribute ‘stories of the landscape’ in written and visual forms, through 

various media. 
 Develop clear marketing strategy for the promotion of the OWLP landscape & heritage. 
 Develop distinct and recognisable OWLP identity and ‘brand’. 
 Start up conversations about setting up cross-organisational schemes, e.g. an OWLP visitor 

passport. 
 Instigate a Legacy Partnership Forum, a working group to work throughout the delivery phase 

on the legacy planning. 
 Forge strong links with landowners and landowner organisations, to ensure they are on board 

and central to the legacy planning work. 
 Forge strong links with education providers, to create legacy resources and embed OWLP area 

& heritage in curriculum and adult education. 
 Forge strong links with local tourism business providers, to create legacy resources and 

promote OWLP area. 
 Seek additional funding sources to continue the partnership working beyond the three 

delivery years. 
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Comments/ Questions left on Post-it notes on tables 

 

Question raised Answer 

Have the LCA’s been tested/validated with non-
specialist users and residents of the landscape? 

They have, in so far as has been practically 
possible. As the Audience & Access planning and 
the Landscape Character Assessment works were 
taking place simultaneously, we have ensured 
that, as part of the community consultations 
local people were asked about the landscape 
boundary and cohesion. This was then fed back 
to the landscape consultants. 

Your community engagement response appears 
to be rather low – do you feel you got enough 
feedback from local people? 

Although we had wished for an even higher 
response rate, the total response rate is actually 
good, certainly compared to the Audience & 
Access work done by similar LP schemes. Also, 
the total responses do not reflect the amount of 
time spent with people; for instance the 
community discussions were with small groups 
in various settlements across the OWLP area, but 
usually lasted about two hours each, consisting 
of in-depth discussions about people’s 
engagement with their environment & heritage. 

Re community engagement: Are you working 
with HLF or other LPs across the country to learn 
from each other? Not to re-invent the wheel. 
Similar issues have cropped up with engaging 
migrants in other LP areas. 

Yes, most definitely. From the start we have 
asked for help from other schemes to exchange 
and bounce off ideas, obtain templates for briefs 
etc; it is the intention to continue this 
throughout the scheme. Also, regular contact 
has taken place with the HLF and its appointed 
HLF mentor for the OWLP scheme. 

Have you considered engaging with older people 
as a specific audience? They have certain 
barriers – mobility, IT skills low, not connected. 
It’s not just about getting them ‘out there’ but 
also the knowledge that they can share. Inter-
generational engagement. 

Most definitely. We have not identified older 
people as a separate audience type. However, 
older people are particularly well represented in 
the ‘Heritage Supporters’ audience type. This 
group will be crucial, especially on a local level, 
to get wider community members interested in 
and engaged with the local heritage: by enabling 
these people to transfer their knowledge to 
younger generations. This will also be a central 
element of our planned ‘Festival Fortnights’ in 
July 2015 and 2016 which will be very much 
intergenerational in its nature. 
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Question raised Answer 

‘Identified audiences’ Where are the ‘normal’ 
people? 

Good question. They are incorporated in all eight 
audience types identified. For instance, what 
came out of the community consultations is that 
people can belong to several groups at the same 
time, but one group is particularly large and 
encompasses most ‘normal’ people in the OWLP 
area: the ‘people who are uninspired by the 
landscape’ seems – currently – to be the norm – 
there is clearly a lot of work for the OWLP to 
turn this around. 

Are the Middle Level Commissioners and the 
local Internal Drainage Boards (either formally or 
informal) on board and are they supportive? 

Yes. The Chair of the Manea and Welney District 
Drainage Commissioners is on the Project Board. 
In addition, we have been working closely with 
the Middle Level Commissioners’ Environmental 
Officer. Furthermore, as part of research 
commissioned during the development phase 
into the biodiversity value of ditches in the 
arable parts of the OWLP area, close working has 
taken place with representatives of various IDBs. 

Is the area of Manea Colony included? If yes (or 
no) contact the Octavia Hill Museum in Wisbech 
who have considerable information 

It is indeed. In fact, one of the several 
community archaeology projects to take place 
will be at Manea Colony (planned for the 
summer for 2015, a two-week archaeological 
programme of geophysics, metal-detecting and 
field walking will take place here, in close 
cooperation with the Octavia Hill Museum in 
Wisbech. 

Can the Ouse Washes LP be evaluated in c10 
years’ time to see what the benefits of the 
scheme have been and whether it has been a 
success? 

Yes, that is certainly the intention. As part of the 
stage 2 submission we have written a legacy 
planning document, which will be regularly 
reviewed and updated during the delivery phase. 
Evaluation and legacy Planning are also an 
integral part of LP schemes. As such, post-
scheme evaluation will also be built in into the 
legacy planning ambitions for the scheme. 
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Voting for logo for the OWLP scheme 

The voting exercise for an OWLP scheme logo proved very interesting. The first of the three was the 

clear winner, but the ‘lack of life’ and ‘dull colours’ were taken on board, leading to the final logo as 

displayed underneath and at the top of this report. 

Logo 

 
 

Votes Results 

 
 

Selected comments 

 

13 x 1 
10 x 2 
1 x 3 
Total = 36 

 

1st 

 My preference as it shows the washes. 

 Reflects landscape, but colours are a bit 
dull. 

 Fens, but without any life. 

 Typifies boring. 

 

10 x 1 
7 x 2 
7 x 3 
Total = 45 

2nd  

 Demonstrates the wonderful Fenland 
sunsets. 

 Too much like a beach, but very pretty. 

 Reminds me of Thomson holiday logo. 

  Japan? 

 

3 x 1 
6 x 2 
16 x 3 
Total = 63 

3rd  

 Modern, forward looking. 

 Too conceptual. 

 Reminds me of British Rail. 

 

Resulting logo: 
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Feedback forms for the day 

The majority of people were happy with the conference, as shown in the feedback scores: 

Question asked Most commonly 
ticked box (1 – 5) 

How would you rate the usefulness of the presentations? 5 

How would you rate the usefulness of the workshops? 4 

How would you rate the balance between presentations and workshops? 4 

How did you find the content of the displays? 4 

Did the conference meet your expectations? 4 

How would you rate the organisation of the event? 4 

How would you rate the venue for this conference? 5 

How did you find the catering for the event? 4 

How would you rate this event overall? 4 

 

Also, some patterns emerged in the feedback received in the general comment boxes: 

Question asked 
Typical feedback given 

Have you come away with a 

better understanding of the 

Ouse Washes landscape and 

the Ouse Washes Landscape 

Partnership scheme? 

 Useful briefing information on the scheme’s progress. 

 Better overall understanding of OWLP scheme and aims. 

 Helped to identify the range of partners involved. 

 Better understanding of the common issues and 
opportunities to create a sense of place and positive impact 
of partnership working. 

Which aspects of the 
conference did you find the 
most useful? 

 Presentation on landscape character. 

 Good balance between presentations and workshops. 

 Workshops. 

 Good to have one facilitator per table. 

 Good networking opportunity. 

 Good spread of interests present/ Ideas shared round the 
table. 

 Good local representation. 

Do you have any suggestions 
for improvements for similar, 
future events? 
 

 Would have liked to see a list of the 25 projects. 

 Avoid 2 workshops back to back. 

 Allow time for questions 

 Day was too short - we needed more time to network 
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Any other comments you 
would like to make 

 Better acoustics - difficult to hear for people at the back.  

 

What we will do with the above feedback: 

 Allow more time when running similar events. 
 Create a better mixture throughout the day between presentations and workshops. 
 Double-check the sound system. 

 

 

 
THANK YOU 

 

Your input is vital to ensure that the route the partnership takes throughout the OWLP scheme is 

firmly based on what you tell us. The information above has already been fed directly in the 

partnership’s stage 2 submission, in particular the OWLP’s Landscape Conservation Action Plan. 

We look forward to continuing partnership working. 

 

Please follow us, to ensure up-to-date news of the OWLP’s developments: 

BLOG: http://ousewasheslps.wordpress.com/ 

TWITTER: https://twitter.com/ousewasheslp 

Cambridgeshire ACRE: http://www.cambsacre.org.uk/ouse-washes-landscape-partnership.php 

 

 

 

http://ousewasheslps.wordpress.com/
https://twitter.com/ousewasheslp
http://www.cambsacre.org.uk/ouse-washes-landscape-partnership.php

